
 

IR 4/13 - Copel’s electricity sales to final customers up 8.9% in 1Q13  

The following analysis refers to Copel’s power market performance consolidated 

between January and March 2013, compared to the same period in 2012. 

Copel’s electricity sales to final customers, composed of captive market sales by Copel 

Distribuição and free market sales by Copel Geração e Transmissão, was up 8.9% 

between January and March. The captive market was down 2.3% and accounted for 

5,776 GWh of consumption, while Copel Geração e Transmissão’s free market sales 

were up 216.7%, accounting for 1,009 GWh of consumption for the period.  

 

 

Captive Market - Copel Distribuição 

The residential segment consumed 1,726 GWh, up 4.3%, due mainly to the 3.4% 

increase in the number of residential consumers and the 0.9% increase in average 

consumption, due to rising incomes levels and the continued high levels of employment 

during the period. At the end of March, this segment accounted for 29.9% of Copel’s 

captive market, totaling 3,223,968 residential customers. 

Consumption in the industrial segment dropped 12.7%, totaling 1,602 GWh in 1Q13. 

This result was mainly brought about by (i) the migration of large industrial customers 

to the free market, (ii) the decline in industrial production in industries such as printing 

and publishing, pulp and paper, oil refining and ethanol production, and (iii) by the 

lower number of working days in relation to the same period last year. At the close of 

the period, the industrial segment represented 27.7% of Copel’s captive market, with a 

total of 88,533 industrial customers. 

The commercial class consumed 1,324 GWh and remained stable for the period, given 

that the rise in consumption resulting from the 2.7% increase in the number of 

customers was offset by the lower number of working days in relation to the same 

period last year. At the end of March, this segment represented 22.9% of Copel’s 

captive market, with a total of 330,281 customers. 

The rural segment consumed 572 GWh and grew 3.4%, due to the strong performance 

of the agribusiness sector in Paraná at the start of 2013. At the end of March, this 

segment represented 9.9% of Copel’s captive market, with a total of 372,888 rural 

customers. 



The other segments (public agencies, public lighting, public services and own 

consumption) consumed 522 GWh, up 1.2% for the period. Taken together, these 

segments represented 9.6% of Copel’s captive market, totaling 54,569 customers at the 

end of the period. 

The table below shows the captive market for each consumption segment: 

 
 

 

Grid Market (TUSD) - Copel Distribuição 

Copel Distribuição’s grid market, comprising the captive market, concessionaries and 

licensees (other utilities within the State of Paraná) and all free customers within the 

Company’s concession area, grew 2.5%, as shown by the following table: 

 

 

Copel’s Consolidated Market 

The following table shows Copel’s total energy sales through Copel Distribuição and 

Copel Geração e Transmissão: 
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